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Study Team 

Milone & MacBroom, Inc. – Prime Consultant 

Interpreters & Translators, Inc. – Sub Consultant 

Study Advisory Committee 
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Study Goal 

To identify connectivity gaps and provide both 

infrastructure and service recommendations to 

facilitate access and maximize usage of the new 

Meriden Transit Center 
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Study Approach 

Recommendations 

Existing 

Conditions 

Passenger & 
Employer Surveys 

Implementation  
Plan 

Data Collection 

Public Engagement 
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Existing Conditions 
Bus Service Land Use 

 5 Local Routes 
o Route A1 – Westfield Shoppingtown 

o Route B3 -  Yale Acres 

o Route B4 – South Meriden 

o Route C5 – West Main Street 

o Route C6 – East Main Street 

 2 Regional Routes 
o New Haven Route C 

o Middletown Area Transit M-Link 
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Existing Conditions 
Bus Service Land Use 

Weekday Saturday 

Hours Headway Hours Headway 

Local 

Route A1 7:00 a.m. – 5:30 p.m. 30 mins 9:40 a.m. – 5:20 p.m. 40 – 50 mins 

Route B3 7:00 a.m. – 5:30 p.m. 1 hour 

Route B4 7:00 a.m. – 5:30 p.m. 1 hour 

Route C5 7:00 a.m. – 5:30 p.m. 1 hour 9:40 a.m. – 5:20 p.m. 1.5 hours 

Route C6 7:00 a.m. – 5:30 p.m. 1 hour 9:40 a.m. – 5:20 p.m. 1.5 hours 

Regional 

New Haven C 6:30 a.m. – 7:13 p.m. 1 hour 8:00 a.m. – 6:12 p.m. 80 – 90 mins 

MAT M-Link 6:15 a.m. – 6:05 p.m. 1 hour 8:00 a.m. – 4:40 p.m. 2.5 hours 
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Existing Conditions 
Bus Service Land Use 

 Existing Area 
o 15,360 acres 

o 7.8% vacant 

 Future Growth 
o Infill development 

o Redevelopment  

 Zoning 
o TOD District 

o IT Zone 
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Passenger Surveys 
Data 
Collection 

Findings 

 February 3 & 4, 2016 

 6:30 - 9:30 a.m. & 4:00 - 6:30 p.m. 

 English and Spanish 

 14 Questions 
o Existing Conditions 

o Suggestions to improve service 

 222 respondents 
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Passenger Surveys 
Data 
Collection 

Findings 

Meriden Residents (80%) 

Live in Meriden Live outside of Meriden 

Home or Work Based Trips (60-
70%) 

Home/Work Based Other 

Car Ownership (10%) 

Owns a Car Does not own a Car 

Daily Commuters (75-80%) 

Rides the Bus 5 or more days/week 

Rides the Bus 4 or fewer Days/Week 
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Passenger Surveys 

What They Would Like Improved 

Data 
Collection 

Findings 



11 

Employer Surveys 

 February 23 to March 15, 2016 

 67 respondents 
 

72% 

16% 

12% 

Employer Location 

Meriden Wallingford Other 

Data 
Collection 

Findings 
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Employer Surveys 

Employee Commutes > 10 miles 
(55%) 

<10 Miles 11-25 Miles 26-50 Miles 

Employers who believe Employees 
will use NHHS Rail (15%) 

Yes Unsure/Maybe No 

Employee Concerns Expressed 
22 (48.89%) 

19 (42.22%) 

10 (22.22%) 

9 (20%) 

Data 
Collection 

Findings 
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Employer Surveys 

2 (6.25%) 

2 (6.25%) 

9 (28.13%) 

8 (25%) 

17 (53.13%) 

1 (3.13%) 

9 (28.13%) 

Commute Benefits Employers  
Currently Offer 

28 (58%) 

17 (34%) 

12 (24%) 

4 (8%) 

10 (20%) 

30 (60%) 

15 (30%) 

18 (36%) 

9 (18%) 

Incentives/Benefits Employers Would 
Like to See in Exchange 

32 Responses 
50 Responses 

Data 
Collection 

Findings 
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Employer Focus Group 

 Attendees 
o Radio Frequency Systems 

o Work Alliance 

o Valentine Karate 

o Hunter’s Ambulance 

o City of Meriden 

o Town of Berlin 

o Town of Wallingford 

 Issues 
o What employers can do 

o What are the benefits 

o Who pays for it 
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Recommendations 

Policies & Regulations Operational Improvements 

Infrastructure Improvements Branding 
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Recommendations 
Regulations 
& Policy 

Operational  
Improvements 

Infrastructure 
Improvements 

Branding 
Preferred 
Plan 

Projects 

 City P&Z policies and regulations 

 Federal Programs 
o Commuter Tax Benefit 

o Best places to work recognition 

 Transportation Management 
Association 

 Employer Programs 
o Financial incentives and alternate 

commute subsidies 

o Health and wellness programs 

o Parking management (Priority car 
pool parking, limit parking etc.) 

o Collaboration with CT Rides 
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Recommendations 

 Service Improvements 
o Extend service past 8 p.m. 

o Reduce headways 

o Sunday service 

 Shuttles 

 Technology 

 New Connections 

 
 

Regulations 
& Policy 

Operational  
Improvements 

Infrastructure 
Improvements 

Branding 
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Recommendations 
Regulations 
& Policy 

Operational  
Improvements 

Infrastructure 
Improvements 

Branding 
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Recommendations 

 Formalize Bus Stops 

 Wayfinding 

 Sidewalk Network 

 Pedestrian Crosswalks 

 Additional Amenities 
 

Regulations 
& Policy 

Operational  
Improvements 

Infrastructure 
Improvements 

Branding 
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Recommendations 

 Identify target audience 

 Determine aspects that are most 
important to convey 

 Develop unique brand logo 

 Market brand at public events 
 

Regulations 
& Policy 

Operational  
Improvements 

Infrastructure 
Improvements 

Branding 
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Implementation 
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QUESTIONS? 
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Sample Passenger Survey 

Figure 3-2: Passenger Survey  
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Passenger Surveys 

Number of Surveys Responses 

23% 

30% 

47% 

Trip Length 

60+ min. 30-60 min. < 30 min. 
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Employer Surveys 
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Employer Surveys 

2 (6.25%) 

2 (6.25%) 

9 (28.13%) 

8 (25%) 

17 (53.13%) 

1 (3.13%) 

9 (28.13%) 
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Employer Surveys 

28 (58%) 

17 (34%) 

12 (24%) 

4 (8%) 

10 (20%) 

30 (60%) 

15 (30%) 

18 (36%) 

9 (18%) 

9 (22.5%) 

5 (12.5%) 

11 (27.5%) 

13 (32.5%) 

1 (2.5%) 

8 (20%) 

8 (20%) 

2 (5%) 

7 (17.5%) 

9 (22.5%) 

1 (2.5%) 


